BUSINESS PLANNING

The Business of Bliss: How to Profit from Doing What You Love. Janet Allon. New York: Hearst
Books, 2004.

The Business Planning Guide: Creating a Plan for Success in Your Own Business. David H.
Bangs Jr. 9th ed. Chicago: Kaplan Business, 2002.

Business Plans for Dummies. Paul Tiffany and Steven D. Peterson. 2nd ed. Indianapolis: Wiley
Publishing, 2004.

Business Plans Kit for Dummies. Steven D. Peterson, Peter E. Jaret, and Barbara Findlay
Schenck. 2nd ed. . Indianapolis: Wiley Publishing, 2005.

The Complete Book of Business Plans: Secrets of Writing Powerful Business Plans. Joseph
Covello and Brian Hazelgren. 2nd ed. Naperville, IL: Sourcebooks, 2006.

How to Write a Business Plan. Mike P. McKeever. Berkeley, CA: Nolo, 2005.

Inc. Yourself: How to Profit by Setting Up Your Own Corporation. Judith H. McQuown. 10th ed.
Franklin Lakes, NJ: Career Press, 2004.

SmartStart Your (state*) Business. (*Insert state name). PSI Research/SmartStart Editorial
Team. Central Point, OR: Oasis Press. Various years of publication.

Turn Your Passion into Profits: How to Start the Business of Your Dreams. Janet Allon and the
editors of Victoria magazine. New York: Hearst Books, 2001.

Writing a Convincing Business Plan. Arthur R. DeThomas and Lin Grensing-Pophal. New
York: Barron’s Educational Series, 2001.

FRANCHISES AND BUYING A BUSINESS

The Complete Guide to Buying a Business. Fred Steingold and Emily Dostow. Berkeley, CA:
Nolo, 2005.

Franchise Bible: How to Buy a Franchise or Franchise Your Own. Erwin J. Keup. Irvine, CA:
Entrepreneur Press, 2004.

Franchising for Dummies. Michael Seid and Dave Thomas. 2" ed. Indianapolis: Wiley
Publishing, 2006.

What No One Ever Tells You About Franchising: Real Life Franchising Advice from 101
Successful Franchisors and Frachisees. Jan Norman. Chicago: Kaplan Business, 2006.

BOOKKEEPING



Bookkeeping for Dummies. Lita Epstein. . Indianapolis: Wiley Publishing, 2006.

Bookkeeping Made Simple. David A. Flannery. 3rd ed., New York: Broadway Books/Made
Simple, 2005.

Keeping the Books: Basic Recordkeeping and Accounting for Successful Small Business. Linda
Pinson. 6th ed. Chicago: Kaplan Business, 2004.

The McGraw-Hill 36-Hour Course in Finance for Nonfinancial Managers. Robert A. Cooke.
2nd ed. New York: McGraw-Hill, 2004.

STORE AND WINDOW DESIGN

50 Trade Secrets of Great Design Retail Spaces. Stafford Cliff. Gloucester, MA: Rockport
Publishers, 1999.

Building Type Basics for Retail and Mixed-Use Facilities. The Jerde Partnership. New York:
Wiley, 2004.

Contemporary Visual Merchandising. Jay Diamond and Ellen Diamond. 3rd ed. Upper Saddle
River, NJ: Prentice Hall, 2003.

Inspired Retail Space: Attract Customers, Build Branding, Increase Volume. Corinna Dean.
Gloucester, MA: Rockport Publishers, 2005.

New Retail. Raul A. Barreneche. New York: Phaidon Press, 2005.

Silent Selling: Best Practices and Effective Strategies in Visual Merchandising. Judith Bell and
Kate Turnus. 3rd ed. New York: Fairchild Publications, 2006.

Store Windows (annual), Storefronts and Facades (annual), and Stores of the Year (annual).
Martin M. Pegler. New York: Visual Reference Publications.

Stores and Retail Spaces 7. The Institute of Store Planners and the editors of Visual
Merchandising and Store Designers magazine. Cincinnati, OH: ST Media Group, 2006.

Ultimate Shop Design. Llorenc Bonet Delgado. New York: teNeues Publishing Group, 2006.
EMPLOYEE RELATIONS

1001 Ways to Energize Employees. Bob Nelson. New York: Workman Publishing, 1997.

1001 Ways to Reward Employees. Bob Nelson. 2nd ed. New York: Workman Publishing, 2005.

Managing for Dummies. Bob Nelson and Peter Economy. 2nd ed. Indianapolis: Wiley
Publishing, 2003.



Nickel and Dimed: On (Not) Getting By in America. Barbara Ehrenreich. New York: Henry
Holt, 2001.

CUSTOMER SERVICE

Customer Satisfaction is Worthless, Customer Loyalty is Priceless. Jeffrey Gitomer. Austin,
TX: Bard Press, 1998.

Customers for Life: How to Turn that One-Time Buyer into a Lifetime Customer. Carl Sewell and
Paul B. Brown. Rev. ed. New York: Currency, 2002.

Delivering Knock Your Socks Off Service. Ron Zemke and Kristin Anderson. 3rd ed. New
Yourk: AMACOM, 2002.

Hug Your Customers: The Proven Way to Personalize Sales and Achieve Astounding Results.
Jack Mitchell. New York: Hyperion, 2003.

Super Service: Seven Keys to Delivering Great Customer Service. Jeff Gee and Val Gee. New
York: McGraw-Hill, 1999.

Zingerman’s Guide to Giving Great Service. Ari Weinzweig. New York: Hyperion, 2004.
ADVERTISING AND MARKETING

1001 Ideas to Create Retail Excitement. Edgar A. Falk. Rev. ed. Upper Saddle River, NJ:
Prentice Hall, 2003.

Advertising Without an Agency Made Easy. Kathy J. Kobliski. 3rd ed. Irvine, CA: Entrepreneur
Press, 2005.

The Big Moo. Seth Godin. New York: Portfolio, 2005.

Do-It-Yourself Advertising and Promotion. Fred E. Hahn and Kenneth G. Mangun. 3rd ed. New
York: Wiley, 2003.

EVEolution: The Eight Truths of Marketing to Women. Faith Popcorn and Lys Marigold. New
York: Hyperion, 2000.

Guerrilla Marketing. Jay Conrad Levinson. 4th ed. New York: Houghton Mifflin, 2007.
Ogilvy on Advertising. David Ogilvy. New York: Vintage Books, 1985.
Permission Marketing. Turning Strangers into Friends and Friends into Customers. Seth Godin.

New York: Simon & Schuster, 1999.

Purple Cow: Transform Your Business by Being Remarkable. Seth Godin. New York: Portfolio,
2003.



Secret Formulas of the Wizard of Ads. Roy H. Williams. Austin, TX: Bard Press, 1999.

The Tipping Point: How Little Things Can Make a Big Difference. Malcolm Gladwell. Boston
Back Bay Books, 2002.

INTERNET RETAILING

101 Ways to Promote Your Web Site. Susan Sweeney. 6th ed. Gulf Breeze, FL: Maximum
Press, 2006.

Affiliate Selling: Building Revenue on the Web. Greg Helmstetter and Pamela Metivier. New
York: Wiley, 2000.

Internet Marketing for Dummies. Fred Catalano and Bud E. Smith. . Indianapolis: Wiley
Publishing, 2000.

Marketing Your Retail Store in the Internet Age. Bob Negen and Susan Negen. New York:
Wiley, 2006.

Permission-Based E-Mail Marketing That Works! Kim MacPherson. Chicago: Dearborn Trade,
2001.

Starting an Online Business for Dummies. Greg Holden. 4th ed. . Indianapolis: Wiley
Publishing, 2005.

Success with Online Retailing: For Small Businesses. Patrick Tan. iUniverse, 2003.
ALTERNATIVE MANAGEMENT STYLES

Ben & Jerry’s Double-Dip: How to Run a Values-Led Business and Make Money Too. Ben
Cohen, Jerry Greenfield, and Meredith Maran. New York: Simon & Schuster, 1998.

The Ecology of Commerce: A Declaration of Sustainability. Paul Hawken. Reprint ed. New
York: HarperBusiness, 1994,

Leadership is an Art. Max DePree. Reprint ed. New York: Currency, 2004.

The Soul of a Business: Managing for Profit and the Common Good. Tom Chappell. New York:
Bantam Books, 1996.

A Stake in the Outcome: Building a Culture of Ownership for the Success of Your Business. Jack
Stack and Bo Burlingame. New York: Currency, 2003.

RETAIL PROFILES

The 10 Rules of Sam Walton: Success Secrets for Remarkable Results. Michael Bergdahl and



Rob Walton. New York: Wiley, 2006.

The Bear Necessities of Business: Building a Company with Heart. Maxine Clark and Amy
Joyner. New York: Wiley, 2006.

Business as Unusual: My Entrepreneurial Journey, Profits with Principles. New ed. Anita
Roddick. West Sussex, England: Anita Roddick Press, 2005.

Minding the Store: A Memoir. Stanley Marcus. Denton, Texas: University of North Texas Press,
2001.

The Nordstrom Way to Customer Service Excellence. Robert Spector. New York: Wiley, 2005.

Pour Your Heart into It: How Starbucks Built a Company One Cup at a Time. Howard Schultz
and Dori Jones Yang. New York: Hyperion, 1999.

RETAILING IN GENERAL

201 Great Ideas for Your Small Business. Jane Applegate. Revised ed. Bloomberg Press, 2002.
Call of the Mall: How We Shop. Paco Underhill. New York: Simon & Schuster, 2004.
Guerrilla Retailing. Jay Conrad Levinson, Elly Valas, and Orvel Ray Wilson. Boulder, CO:
The Guerilla Group Press, 2005.

Retail Business Kit for Dummies. Rick Segel. . Indianapolis: Wiley Publishing, 2001.

Retail in Detail: How to Start and Manage a Small Retail Business. Ronald L. Bond. 3rd ed.
Irvine, CA: Entrepreneur Press, 2005.

Retail Success! George Whalin. San Marcos,CA: Willoughby Press, 2001.

Secrets of Retailing or How to Beat Wal-Mart. Marc Joseph and Rusty Fischer. San Francisco,
CA: Silverback Books, 2005.

A Shop of One’s Own: Women Who Turned the Dream into Reality. Rachel Epstein. New York:
Hearst, 2004.

A Shopkeeper’s Manual from the Penny Pinching Retailer. Mary Liz Curtain. Clawson, MI:
Wicked Queen Press, 2006.

Survival: Success Strategies for Retailers. Arthur Anderson. New York: Wiley, 1996.

Small Time Operator: How to Start Your Own Business. Bernard B. Kamoroft. 9th ed. Willits,
CA: Bells Springs Publishing, 2006.



So You Want to Own the Store: Secrets to Running a Successful Retail Operation. Mort Brown
and Thomas Tilling. Chicago: Contemporary Books, 1997

Start and Run a Profitable Retail Business. Jim Dion and Ted Topping. 4th ed. North
Vancouver, British Columbia: Self-Counsel Press, 2000.

Start Your Own Business. Rieva Lesonsky. 3rd ed. Irvine, CA: Entrepreneur Press, 2004.
Start Your Own Successful Retail Business. Jan Kingaard. Irvine, CA: Entrepreneur Press, 2003.

"Successful Retailing.” Carol L. Schroeder. Bimonthly column. Gifts and Decorative
Accessories magazine, 1999 to present.

Up Against the Wal-Marts: How Your Business Can Prosper in the Shadow of the Retail Giants.
Don Taylor and Jeanne Smalling Archer. 2nd ed. New York: AMACOM, 2005.

What | Learned from Sam Walton: How to Compete and Thrive in a Wal-Mart World. Michael
Bergdahl. New York: Wiley, 2004.

What No One Ever Tells You About Starting Your Own Business: Real Life Start-up Advice from
101 Successful Entrepreneurs. Jan Norman. 2nd ed. Chicago: Kaplan Business, 2004.

Why We Buy: The Science of Shopping. Paco Underhill. New York: Simon & Schuster, 2000.

Winning at Retail: Develping a Sustained Model for Retail Success. Willard N. Ander Jr. and
Neil Z. Stern. New York: Wiley, 2004.

GOVERNMENT WEB SITES

www.business.gov The official business link to the U.S. Government—a one-stop electronic
link to all the information and services government provides for the business community,
sponsored by the SBA.

www.fedworld.gov An access point for locating government and business information,
sponsored by the U.S. Department of Commerce.

www.irs.gov The official web site of the Internal Revenue Service.

www.osha.gov The web site of the Occupational Safety and Health Administration (OSHA) of
the U.S. Department of Labor.

www.sba.gov The entry point into the U.S. Small Business Administration site, with information
about starting and financing a business. For the Small Business Development Centers, go to
www.sba.gov/sbhdc.

www.uscis.qov The web site of the U.S Citizenship and Immigration Services (USCIS) division



http://www.business.gov
http://www.fedworld.gov
http://www.irs.gov
http://www.osha.gov
http://www.sba.gov
http://www.sba.gov/sbdc
http://www.uscis.gov

of the Department of Homeland Security. Formerly the U.S. Immigration and Naturalization
Service.

SMALL BUSINESS WEB SITES

www.americanexpress.com Sponsored by the credit card company. Go to Find the Right Card:
Small Business and then to Business Resources for articles on topics of interest to entrepreneurs.

www.BizMove.com A commercial site with many articles about small business.

www.bplans.com A web site with sample business plans and how-to advice.

www.businessbookpress.com Articles on buying or selling a business.

www.businessownersideacafe.com “A fun approach to serious business,” with articles, message
forums and a newsletter

www.entrepreneur.com Includes Entrepreneur magazine’s Retail Startup Center.

www.franchise.org The web site of the International Franchise Association, a member
organization for franchisors and franchisees.

www.lInc.com The magazine Inc.'s web site, with articles on starting and growing a business.

www.mainst.org The Main Street program is a national movement aimed at improving all
aspects of the downtown or central business districts in older U.S. towns and cities.

www.nrf.com National Retail Federation, the world’s largest trade organization.

www.RetailAdvisors.net The privately-run Retail Business Resource Center provides how-to
articles and current news releases on retailing.

www.RetailOwner.com Articles and software relating to inventory control and cash flow from
the Retail Owners Institute.

www.SCORE.org Online counseling and information about local SCORE chapters from the
Service Corps of Retired Executives.

www.sbtv.com The Small Business Television Network’s site.

www.smallbizresource.com A commercial site with many articles and links on various small
business topics and a free e-newsletter.

www.SmallBusinessSchool.org A web site based on Hattie Bryant's popular PBS series
formerly known as Small Business 2000 (includes an episode about Orange Tree Imports).

www.smbiz.com A private business site providing tax and management guidance.



http://www.americanexpress.com
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http://www.businessbookpress.com/
http://www.businessownersideacafe.com
http://www.entrepreneur.com
http://www.franchise.org
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www.specialtyretail.com Information for cart and kiosk vendors from Specialty Retail
magazine.

www.StartupJournal.com The Wall Street Journal's Center for Entrepreneurs.

www.uschamber.org The United States Chamber of Commerce offers a Small Business Center
with ToolKits on topics such as staffing, finance, and management.

PODCASTS

“Specialty Shop Retailing” by Carol L. Schroeder.

“The Retail Owner’s Institute” by www.retailowner.com.

Specialty Shop Retailing: Everything You Need to Know to Run Your Own Store (John
Wiley & Sons). Used by permission of the author, Carol L. Schroeder.


http://www.specialtyretail.com
http://www.StartupJournal.com
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http://www.retailowner.com/

